
Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved. 
Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged.

2008 Users Conference ËSan Antonio

Using Perception for 
Evaluations 

(and other surveys)

Howard Eisenberg



Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved. 
Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged.

Questionmarkôs 2008 Users Conference ËSan Antonio

Slide 2

The Context

ÁMany of our customers use Perception for 
administering course evaluations or some other 
type of survey
Â ~ 30 ï40% of customers use Perception for evals

ÁPerception offers several tools for authoring, 
delivering and reporting on course evaluations 
and surveys
Â The newest tools being the
ÈSurvey Matrix Question

ÈSurvey Report
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Some Assumptions

ÁYou are familiar with the question types provided 
by Perception

ÁYou are familiar with the ñoldò survey report

ÁYou are familiar with the concept/practice of 
conducting course evaluations
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The Tools - Questions

ÁClose-Ended Questions

Â Multiple Choice

ÈTrue-False

ÈYes-No

ÈLikert Scale

Â Survey Matrix

Â Multiple Response

Â Ranking

Â Pull-down List

ÁOpen-Ended Questions

Â Essay

Â Text Match

Â Numeric

Â Fill-in-the-blank
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The Tools ïReport(lets)

ÁSurvey Report

ÁReportlets
Â Outcomes
ÈBar and Pie Chart

Â Answer Analysis

Â Answers and options

Â Cross-tab (comparison)

Â Survey Matrix (comparison

Â Trend Analysis

Â Topic Analysis
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The Tools ïTopics and Assessment 
Controls

ÁSurvey Assessment Type

Â Anonymous Results

Â Jump blocks (branching)

Â Demographic fields

ÁTopics

Â Reported Topics
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Basic Terminology & Concepts

ÁReportlets

Â Report within a report

Â Provides a way to analyze and represent the data 
gathered

ÁReport Templates

Â Match questions types to appropriate reportlets

Â Set defaults for each type of reportlet
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The Process ïAuthoring the Survey

1. Establish purpose/goal of survey

2. Establish dimensions to be measured

3. Create questions to measure dimensions, group 
questions by dimensions using topics

4. Compose survey, grouping questions by content 
first, then by format

5. Test survey and revise, if needed
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The Process ïAdminister and Report

Administer

1. Schedule or broadcast link to survey

2. Allow participants to respond

Report

1. Define report template(s)

2. Refine report(s) 

3. Distribute report(s) to stakeholders
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Define the Report Template

ÁSelect the reportlet type for each type of 
question
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Live Demonstration

ÁComprehensive Course Evaluation Metrics

ÁCourse Material Metrics

ÁOverall Instructor Performance Metrics

ÁComparative Instructor Performance Metrics

ÁSurvey Matrix Metrics
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Typical Course Evaluation Survey

ÁUses a combination of

Â Likert scales

Â Multiple choice questions

Â Matrices

ÈUsually with a scale

Â Open-ended questions

ÈEssays for anecdotal feedback

ÈComment fields for anecdotal feedback

ÈFill-ins for capturing specific demographic information
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Typical Course Evaluation Survey
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Reporting on Close-Ended Questions

ÁConsider the structure of 
the question

Â Do you need to report on 
outcomes or on choices?

Â Are the outcomes weighted 
(scored)?

Â Is the weight significant?

ÈYes, in this example we 
have a scalar question with 
scale of answers ranging 
from -2 to +2
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Reporting on Likert Scale Questions

ÁTabulates frequency of responses

ÁRepresents frequency in a bar chart

ÁCan operate on choices or outcomes

ÁCan display weights

Â Minimum

Â Maximum

Â Mean

Â Median
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Likert Reportlet
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Likert Reportlet ïGeneral Settings
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Likert Reportlet ïComments
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Likert Reportlet ïConfiguration Settings

Note option to display 
outcomes or choices
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Likert Reportlet with Comments
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Reporting on Multiple Choice Questions

ÁDoes each choice have a corresponding outcome?

Â If yes, then you can use any of these reportlets

ÈOutcome pie chart

ÈOutcome bar chart

Â If not, then you can use this reportlet

ÈMultiple Choice ïAnswer Analysis

ÁIs the weighting significant?

Â Yes, typically, if itôs a scalar question

ÈChoices are a range from positive to negative

Â No, typically, if itôs not a scalar question

ÈChoices are not a range from positive to negative
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Reporting on Multiple Choice Questions

ÁNote how there are four 
choices but only one 
outcome

ÁWhat will happen if we 
use the Outcome Pie or 
Bar Chart reportlets?

Four choices

One outcome
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Reporting on Multiple Choice Questions

MCQ ïAnswer 
Analysis Reportlet

Outcome Bar 
Chart Reportlet
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Reporting on Survey Matrix Questions

ÁClose-ended questions that allows for
Â the measurement of several related factors along a 

common scale

Â Measurement of several entities (e.g. instructors) 
along the same scale

ÁUse Survey Matrix Reportlet
Â Tabulates frequency of outcomes selected

Â Graphs frequencies in a stacked bar chart

Â Computes an average weight for the item
ÈThe weight may not always be significant, depends on what 

you are measuring.
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Reporting on Survey Matrix Questions

Max score of 25 = ñExcellentò 
for all factors.
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Reporting on Survey Matrix Questions
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Reporting on Open-Ended Questions

For close-ended questions with comments enabled

ÁEnable ñdisplay commentsò in the Reportlet

For open-ended questions

ÁUse ñList Answersò Reportlet
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List Answers 
Reportlet

Write-in comments 
captured from an 
essay question

Display comments in Likert
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Analytical Tools

ÁTopic Weights Reportlet

Â Aggregates and averages scores for all questions 
belong to each topic

ÁCross-tab Reportlet

Â Analyze relationship between two close-ended 
questions

ÁTrend Analysis Reportlet

Â Plot question/topic weights over time
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Topic Weights Reportlet



Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved. 
Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged.

Questionmarkôs 2008 Users Conference ËSan Antonio

Slide 31

Cross-tab
Reportlet

Trainer A

Trainer B

Trainer C

Trainer D

Trainer A Trainer B Trainer C Trainer D


