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Questionmark

The Context

A Many of our customers use Perception for
administering course evaluations or some other
type of survey

A ~30 T 40% of customers use Perception for evals

A Perception offers several tools for authoring,
delivering and reporting on course evaluations
and surveys
A The newest tools being the

E Survey Matrix Question
E Survey Report

Questionmarkos 2008 &sSanrAstoni6oln %r e hc
Slide 2 Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved. 3 w-_» {
Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged. E



Questionmark

Some Assumptions

A You are familiar with the question types provided
by Perception
AYou are familiar with th

A You are familiar with the concept/practice of
conducting course evaluations
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The Tools - Questions

A CloseEnded Questions A Open-Ended Questions
A Multiple Choice A Essay
E True-False A Text Match
= YesNo A Numeric

E Likert Scal il
Kert scale A Fill-in-the-blank
A Survey Matrix

A Multiple Response
A Ranking
A Pulkdown List
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The ToolsT Report(lets)

A Survey Report

A Reportlets

A Outcomes
E Bar and Pie Chart

A Answer Analysis

Answers and options
Crosstab (comparison)
Survey Matrix (comparison
A Trend Analysis

A Topic Analysis

> >

>
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The Tools1 Topics and Assessment
Controls

A Survey Assessment Type A Topics
A Anonymous Results A Reported Topics
A Jump blocks (branching)
A Demographic fields
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Basic Terminology & Concepts

A Reportlets
A Report within a report

A Provides a way to analyze and represent the data
gathered

Ve

A Report Templates
A Match questions types to appropriate reportlets
A Set defaults for each type of reportlet
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The Processi Authoring the Survey

1. Establish purpose/goal of survey
2. Establish dimensions to be measured

3. Create guestions to measure dimensions, group
guestions by dimensions using topics

4. Compose survey, grouping guestions by content
first, then by format

5. Test survey and revise, if needed
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The Processi Administer and Report

Administer

1. Schedule or broadcast link to survey
2. Allow participants to respond

Report

1. Define report template(s)

2. Refine report(s)

3. Distribute report(s) to stakeholders
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Define the Report Template

A Select the reportlet type for each type of
guestion

Slide 10

Questionmark

| General || Question Type || Detailed Reportlet Settings
Crag and Drop Mo reportlet D Multiple Response Qutcome bar chart D
Essay List answers D Mumeric List answers D
Fill in Blanks List answers D Pull-down list Choices and options analysis D
Likert Scale Likert Scale D Ranking Choices and options analysis D
Macromedia Flash Mo reportlet D Select a Blank Qutcome bar chart D

Matching
Knowledge Matrix
Multiple Choice

Yes /Mo

Choices and options analysis D

Choices and options analysis D

Multiple choice - answer analysis D

Outcome bar chart

d

Text Match
True/False

Survey Matrix

List answers D
Qutcome bar chart

Survey matrix analysis

L
i
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Live Demonstration

A Comprehensive Course Evaluation Metrics
A Course Material Metrics

A Overall Instructor Performance Metrics

A Comparative Instructor Performance Metrics
A Survey Matrix Metrics
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Typical Course Evaluation Survey

A Uses a combination of
A Likert scales
A Multiple choice questions

A Matrices
E Usually with a scale

A Open-ended guestions
E Essays for anecdotal feedback
E Comment fields for anecdotal feedback
E Fill-ins for capturing specific demographic information
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Section 2 of 5: Overall Satisfaction

1

Questionmark

Typical Course Evaluation Survey

Section 1 of 5: Course Information

Section 3 of 5: Course Structure and Material

10f3
Where didlyou take the course? The duration of the course was appropriate.
(O Questionmark's Stamford, CT office
(O Questionmark's London, UK office © Strngly Disagree
(O The office of a Questionmark Authorized Training Partner O Disagree
(O On-site at a facility provided by your company O Neutral
(O Off-site at a facility provided by a 3rd party (e.g. computer training facility) O Agree

(O Strongly Agree
O Not Applicable

§ . . T - = el Comments:
erception v4 Basic Training Course Evaluation

of 3
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The course increased my confidence to use Questionmark Perception effectively.
O Strongly Disagree

O Disagree

O Neutral

O Agree

O Strongly Agree

© Not Applicable

Comments:
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Reporting on Close Ended Questions

B Question Editor: The resources required to complete course exercises and activities were available.

. (=13
(‘
= [ Question

=} St|mu|us
‘ The resources required to complete course exercises and activities were avaiable,

? Question

>

>

A Consider the structure of
th e q u eStI O n 2 - E?"Ques:o.n Type I._|kert Scale
Bz
A Do you need to report on ' B s
E| EJ Outcomes
o o s et
Are the outcomes weighted st el
Add Text W e 6 “MN& Score: 0 Feedback:
(SCO re d) ? 4dd Outcome . o
[ Tryout
- The resources required to complete course exercises and activities were available.
E Yes, in this example we P 7 Suongy Dissre
have a scalar question with vy
- " Stron ree
scale of answers ranging Nt popica
Comments:

outcomes or on choices? || =" '} == O sl
X oDeete M &1 2 Meutral Scare: 0 Feedback:
. . o [ Annotate : Hiorimark
A Is the weight significant?
" Agree
from -2 to +2

Submit |
4

il | >

HTML | QML |
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Reporting on Likert Scale Questions

A Tabulates frequency of responses
A Represents frequency in a bar chart
A Can operate on choices or outcomes
A Can display weights

A Minimum

A Maximum

A Mean
A Median
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Likert Reportlet

7

Course Evaluation\Course Material - Likert Scale
The resources required to complete course exercises and activities were
available.

Qutcome o #

Strongly Disagree 1.70% 71

Disagree 3.16% 13

Meutral 3.68% 16

Agree 11.02% 169 |

Strongly Agree 48 54% 200

Mot Applicable 0.00% 0

Mot answered 1.70% [

Total 100% 412

Times presented 412 Times answered 405 Min weight -2

Max weight 2 Mean weight .35 Median weight I

Questionmarko6és 2008 &sSanrAstoni6 of‘n “t g;,e:‘n c
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Likert Reportlet T General Settings

- [B]X]

General General

Comments Select which values to display in reportlet
Configuration Question type

Text labels O Question description
Question stimulus
Topic

[#] Times presented

[ Times answered

Min weight

Max weight

Mean weight
Median weight

[ standard deviation
|:|To|:u'c correlation

|:| Assessment correlation

<= Back Next > l i Preview ”Done] [ Cancel ] [Help]
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..gelting resulls

Likert Reportlet i Comments

General Comments

Comments Select which comments to display in reportlet

Configuration Display comments

Text labels Display participant name with each comment
Display weight by comment

Display date and time by comment

Modify the comments labels that appear on this report

Partidpant name Participant Name |
Date/Time Date |
Answer weight |answer weight |
Comments |comments |

[ << Back ] [ Mext == ] [ Preview ”Dc»ne] [Cancel ] [Help]
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Likert Reportlet i Configuration Settings

HEE

General Configuration

Comments Select which options to display in reportlet
Configuration Display number{#) of responses column
Text labels Display percentage({%s) column

Display not answered row

Strip start digit from outcome names

@® Display outcomes @] Display choices

=
Note option to display
outcomes or choices

[ =<« Back ] [ MNext == ] L Preview ”Done] [ Cancel ] [Help]
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Likert Reportlet with Comments

7 Course Evaluation\Course Material - Likert Scale Options
The resources required to complete course exercises and activities were available.

Choice % #

Strongly Disagree 1.67% 71

Disagree 3.10% 1310

Meutral 3.82% 16

Agree 40.33% 169 I

Strongly Agree 47 73% 200

Mot Applicable 0.00% 0

Mot answered 3.34% 14

Total 100% 419

Times presented 412 Times answered 405 Min weight -2

Max weight 2 Mean weight .35 Median weight I

Am:pwer Date Comments

weight

’ Jul 01 2005 09-31-09 We had problems with one pc, but our trainer helped to get it running again. The evaluation was not available at
the time of the course

0 Jul 01 2005 05:06:11 The manual that contained the exercises was very difficult to follow, some of it was even incorrect.
The software on one of the machines crashed for 1/2 day on day one and various functionalities/access routes

0 Jun 30 2005 07:34:03 were not set up during the course to enable us to complete some of the excercises and answer queries that we
had.

2 Aug 18 2005 15:41:25 The spiral bound workbook is an excellent resource during the course and afterwards.

N O\
%r e hc
I v y
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Reporting on Multiple Choice Questions

A Does each choice have a corresponding outcome?

A If yes, then you can use any of these reportlets
E Outcome pie chart
E Outcome bar chart

A If not, then you can use this reportlet
E Multiple ChoiceT Answer Analysis

A Is the weighting significant?

AYes, typically, 1 f 1tdés a scal al
E Choices are a range from positive to negative
A No, typically, 1 f 1t0s not a sc:

E Choices are not a range from positive to negative

€ “r E‘e j;n ©
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Reporting on Multiple Choice Questions

A N h h f Toolbar (& Question @
ote how there are four ™= =
h . b I —_J% . o =0 ngulus : ‘
C O I Ces ut 0 n y O n e ‘ i " What brow?er dn.1 you use to access the Web site?
@ save 12 Question Type: Multiple Choic

[ choice: 0 - Internet Explorer

O utCO m e E] Save and Exit [& choice: 1 - Firefox Four ChOiceS

[3 choice: 2 - Safari
X Cancel [3 choice: 3 - AOL

A What will happen If we 1 p— " G sneered reetbade<———One outcome

Question

use the Outcome Pie or | - =

»

x Delete 1
Bar Chart reportlets? 3 queston Tpe
E‘l Add Text
{5} Add choice What browser did you use to access the Web site?
Internet Explorer
. Add Outcome ; ; P
[ Annotate Flrefo.x E
" Safari
[#> Tryout c AOL
Options ¥
Hm Submit
? Help ¥

R B |

HTML | QML |
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Reporting on Multiple Choice Questions

Survey Questions - Multiple Choice .. Options
What browser did you use to access the Web site? MCQ' Answer

Analysis Reportlet

Choice %o #
AOL 17.65% 3
Firefox 11.76% 2
Internet Explorer B4.71% 1
Safari 5.88% 18
Mot answered 0.00% 0
Total 100% 17
Times presented |7 Times answered 17

Survey Questions - Multiple Choice Options

What browser did you use to access the Web site? Outcome Bar

Chart Reportlet
Outcome Yo #
answered 100.00% 17 |
Mot answered 0.00% 0
Total 100% 17
Times presented 17 Times answered 17 .
o e et G s e v v v e e e oy A’f ;ﬁ,‘j‘n c
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Reporting on Survey Matrix Questions

A Close-ended questions that allows for

A the measurement of several related factors along a
common scale

A Measurement of several entities (e.g. instructors)
along the same scale

A Use Survey Matrix Reportlet
A Tabulates frequency of outcomes selected
A Graphs frequencies in a stacked bar chart

A Computes an average weight for the item

E The weight may not always be significant, depends on what
you are measuring.

Questionmarkos 2008 &sSanrAstoni6oln %r e hc
Slide 24 Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved. 3 w-_» {
Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged. E



Questionmark

Reporting on Survey Matrix Questions

= 1) Question
=) Stimulus

o How do you rate the instructor?

=3 Question Type: Survey Matrix

Choice: 0 - In stating objectives?

Choice: 1 - In keeping your attention?

Choice: 2 - In communicating?

Choice: 3 - In using aids, including reakworld stories?

Choice: 4 - In maintaining a friendly environment in the classroom?

=+ Outcomes

Slide 25

G# 0000 In stating objective Excellent Add: 5 Feedback:
G& 0001 In stating objective Very Good Add: 4 Feedback:
F2 0002 In stating objective Good Add: 3 Feedback:

£2 0003 In stating objective Fair Add: 2 Feedback:

G# 0004 In stating objective Poor Add: 1 Feedback:

G&. 0105 In keeping your atte Excellent Add: 5 Feedback:
F2 0106 In keeping your atte Very Good Add: 4 Feedback:
E2 0107 In keeping your atte Good Add: 2 Feedback:
G# 0108 In keeping your atte Fair Add: 2 Feedback:

G&. 0109 In keeping your atte Poor Add: 1 Feedback:

E2 0210 In communicating? Excellent Add: 5 Feedback:
E2 0211 In communicating? Very Good Add: 4 Feedback:
2, 0212 In communicating? Good Add: 3 Feedback:

G&. 0213 In communicating? Fair Add: 2 Feedback:

£2 0214 In communicating? Poor Add: 1 Feedback:

E2 0315 In using aids, inclu Excellent Add: 5 Feedback:
G# 0316 In using aids, inclu Very Good Add: 4 Feedback:
£2 0317 In using aids, inclu Good Add: 3 Feedback:

£2 0318 In using aids, inclu Fair Add: 2 Feedback:

3 0319 In using aids, inclu Poor Add: 1 Feedback:

2, 0420 In maintaining a fri Excellent Add: 5 Feedback:
£2 0421 In maintaining a fri Very Good Add: 4 Feedback:
£2 0422 In maintaining a fri Good Add: 3 Feedback:

£2, 0423 In maintaining a fri Fair Add: 2 Feedback:

G& 0424 In maintaining a fri Poor Add: 1 Feedback:

Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved.
Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged.

Max score of 25
for all factors.

' Questionmark

How do you rate the instructor?

Excellent Very Good Good Fair Poor

In stating objectives? & « (Sl K i N &
In keeping your attention? & . ol K | R <
In communicating? L& & G | &)@
In using aids, including real-world stories? C C [ K =l i
In maintaining a friendly environment in the classroom? r (2 B 2l &

Submit
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Reporting on Survey Matrix Questions

Survey Questions - Survey Matrix
How do you rate the instructor?

. Excellent
. Very Good
[ ]Good

. Fair

|:| Poor

Question

In stating objectives?

In keeping your attention?

In communicating?

In using aids, including real-world stories?
In maintaining a friendly environment in the

# _ ]
15 667% 667% 667% 0% [N
15 80% 0%  1333% 0%  667% [N
14 7143% 1429% 7.14% 0% 7.14% [
15 7333% 13.33% 6.67% 0%  6.67% |,

classroom? 15 2667% 13.33% 20% 6.67% 33.33% [N [ |
Times presented |5 Times answered 15 Max Possible Score 25
Instructor Score 20.6
Questionmarkos 2008 &sSanrAstoni6oln
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Reporting on Open-Ended Questions

Slide 27 Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged.

For close-ended questions with comments enabled
AEnabl e fAdisplay comment s

For open-ended questions
AUse fiList Answerso Repor
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LlSt An SWG rS 2006 Ucon Attendee Survey
Reportlet S

Mumber of

. a0 Eariest date taken [Mar 21 2006
unfinished
Last date taken Jan 13 2007 Assessment name 2008 Users Conference Attendes Survey
Assessmant postoon sunvey Azzesement D (9TE3IDATTI0928362
description
Assessment author|brien .55rnent tast Mar21 2006

maodified

Average weight 82.88 Report author howard
EEmI:i:: i authar howardi@questionmark.com |Report created -

Fiters used in report
All dates

2 2 Please let us know any other comments you have on the 2006 Users
erte' 1 Comments Conference and suggestions you have for future confereneces.
captured from an U] — —
i Birds of & Feather was a great velue! Mot only did it give paricipants an opportunity to mingle
essay queStlon with others, | paricipated in some great discussions. Mar 22 2008

Had & wonderful time! Would you like me to start looking at Auckland wenues for the 2007
Conference? | promise a memorable time!

Maybe provide Dinnar and entertainmant tha second night too? though the cruise was great! Mar22 2006
The bast conferance 've attended! Mar 22 2006

It became evident to me that many attendees need information on actual guidelines to item
writing and test construction as well as reliabilty, validity and item analysis information.

Mar 22 2006

Mar 22 2006

Walldone! Could you video tape the presentations and then stream them online for people that
could not attend a session? You could even sell those streams of those sessions to people that |Mar 22 2006
could not attend the conference.

I I I | was not thrilled with the Hotel Nikko. | would prefer a hotel with multiple restaurants available
DISDlay Comments In leert and with easier access to tourist activities. Mar 22 2008
Please don't include the dog clickers in the conference. It creates a distraction to the participants

who are trying to listen. Maybe there's a better method to express appreciation for changes such |Mar 22 2006
as a thumbs up.

Yucocs T vuldlriinma 1l K U S £Z U U O O DA TTADBLUINIIG Ul 11 il E'Uﬂwllc
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Analytical Tools

A Topic Weights Reportlet

A Aggregates and averages scores for all questions
belong to each topic

A Crosstab Reportlet

A Analyze relationship between two close-ended
guestions

A Trend Analysis Reportlet
A Plot question/topic weights over time

Questionmarkos 2008 &sSanrAstoni6 o ngaT ;ﬁ.ﬁ” G
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Topic Weights Reportlet

Options

Key Course Dimensions

24 Average weight for questions in each key course dimension. Scale on all questions is from -2 to +2,
Strong Disagree to Strongly Agree. All statements are worded positively, so the possible maximum
average topic weight is 2.

Course Dimensions Avg Topic Weight

Course Evaluation\Course Material 142 1T

Course Evaluation\Course Structure 117
Course Evaluation\instructor 15 .
Course Evaluation\Physical Environment and Resources 1.33

Course Evaluation\Satisfaction 134 ——

Questionmarkos 2008 &sSanrAstoni6oln
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Crosstab
Reportlet

Slide 31

Trainer A
Trainer B
Trainer C

Trainer D

Trainer A Trainer B Trainer C Trainer D

Questionmarkds 2008 & SanrAstoni6 ol n
Copyright © 1995 -2008 Questionmark Corporation and/or Questionmark Computing Limited, known collectively as Questionmark. All rights reserved. “ss# %

Questionmark is a registered trademark of Questionmark Computing Limited. All other trademarks are acknowledged.



